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Ozet- Giiniimiizde artan rekabet ortaminda isletmeler gibi sehirlerin de imajlarmi giiglendirmeleri gerekmektedir. Giiglii marka
imajina sahip olan sehirler ayirt edici 6zelligi ile farklilik saglayarak dikkat cekmektedir. Sehirlerin gelismesinde, kalkinmasinda
katk: saglayan imajlarini, bdlgenin kendine 6zgii nitelikleri, sosyal, kiiltiirel ve ticari ge¢misi ve o cografyadaki {iriin ve
hizmetleri olusturmaktadir.

Imaj, hedef kitlenin zihninde yaratilan resimdir. Sehirlerin imajlarmmn olusturulmasinda kamuoyunun algilarini yonlendirmede,
o resmi olusturmada en biiyiik gérev kuskusuz halkla iliskiler calismalarindadir. Halkla iliskiler, sehrin imajinm olusturulmast,
korunmasi ve gelistirilmesi ve topluma giiven veren gii¢lii bir marka imajinin saglanmasi i¢in yapilan uzun siireli, planlt bir
yonetim faaliyetidir. Sehirlerin marka imajlarinin, o sehri tanimlayan cagrisimlar da eklenerek hafizlarda kalmasmin saglanmasi
icin halkla iligkiler ¢aligmalarina biiyiik gorevler diismektedir.

Antalya, dogal ve tarihi gilizellikleri, plajlari, iklimi, diinya c¢apindaki turizm tesisleri ile bilinen sehirlerimizden biri
konumundadir. Caligmanmm amaci, Antalya’nin marka imajina etki eden unsurlari ortaya g¢ikarmak ve halkla iligkiler
caligmalarinin bu imajimn gii¢lendirilmesindeki 6nemini degerlendirmektir.
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Public Relations Activities In The Development Of The Brand Image Of
Cities: Antalya Example

Abstract- In today's increasingly competitive environment, cities like businesses need to strengthen their image. Cities with a
strong brand image attract attention by providing a distinctive feature. In the development of the cities, the images that contribute
to the development of the region, the unique characteristics of the region, the social, cultural and commercial background and
the products and services in that geography.

The image is the image created in the mind of the target kit. Undoubtedly, the most important task in shaping the images of the
cities are not to direct the perceptions of the public, but to work with the public. Public Relations are a long-term, planned
management activity for the creation, preservation and development of the image of the city, and the provision of a strong brand
image that assures collectivity. In order to ensure that brand images of cities are kept in memories by adding associations that
define that city, there are great duties to work with the people.

Antalya is one of the cities known for its natural and historical beauties, beaches, climate and world-wide tourism facilities. The
aim of the study is to reveal the elements that affect the brand image of the city of Antalya and to evaluate the importance of
public relations studies to strengthen this image.
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